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Kamillaroi man, George Grose, is your typical entrepreneur. By typical, we mean he exhibits
most, if not all of the traits of a textbook entrepreneur. His business story contains a desire for
independence, a dash of opportunism and the all-important element of risk.
As a teenager, George makes no secret that the idea of school wasn’t for him. So at sixteen
years of age, he rolled the dice and went on to pursue other jobs that would eventually lead to
a role as a Welfare Officer with the Salvation Army. He was predominately stationed in inner
city Sydney and from his time in this role, George grew a very big desire to help people.
This desire has never waned and has since spurred him on to pursue a career that involves
reaching out to his mob.

family
business
story

At 28, George decided to head back to school
in order to make good on a long held interest
to study Law. He enrolled in a Bachelor of Laws,
specialising in Australian Indigenous Law at the
University of Technology, Sydney.
Whilst at university, George started a cleaning
company called Chemistry Cleaning to help
support him financially through various course
costs and living expenses. Chemistry Cleaning
managed the cleaning services for office
buildings, schools, halls and strata buildings and
supplied a service to remove graffiti. Chemistry
Cleaning served as George’s springboard into
business and is still in operation today.
“Chemistry Cleaning taught me to value
customers and to be honest in the sense that if
you can’t do a job or meet a customer’s
expectation, then just say it. It is always about a
relationship built on trust.”
While toiling away with Chemistry Cleaning and
studying, George was elected as Indigenous
student representative in 2007 and sat on the
University council, advocating for Indigenous
student needs.
During this time, he started a Facebook account
to communicate with his fellow students, but
while it proved to be a great communication tool
internally, George was receiving information for
jobs, cadetships and scholarships which he
willingly posted.
Word spread and the account started
receiving requests and inquiries from those
outside of the University who were interested
in applying for jobs. The Facebook account
then reached its capacity with 5000 friends so
George created a Facebook fan page where
the account capacity is now limitless.
What grew as a community service in George’s
spare time, became a very real business
opportunity when a large power company came
knocking. The power company wanted to list an
advertisement and were insistent on paying for
the service, so George, having just received his
quarterly electricity bill, quoted the amount the
company had charged and sure enough, they
paid it.
With the first payment came George’s first
realisation that something very tangible could
become of the Facebook site. He connected with
some local Indigenous business identities such as

Lani Blanco-Francis of LBF Consulting and Ian
Hudson from Industry Capability Network and
they both helped his organisation come to
fruition.
“We spent around six months working with our
13,000 job seekers to find out what they wanted
the website to look like and what they wanted
from it,” says George.
The result was ‘OurMob.com.au’. It’s now a full
service job website that attracts some 500
visitors a day with around 6 to 10 applicants
per job. It has an inbuilt resume database that
enables companies to filter the database of
jobseekers who have signed up.
For George, it’s also practical. Gone are the
days when he would have to manually retrieve
information dating back months for job
inquiries. He calls it his “filing cabinet.”
Now that the information is online, he is able to
direct people to the appropriate webpage.
George says, “It’s doing something that I like to
do and helping my people close the gap in the
digital divide. It’s connecting governments and
corporations to Indigenous people that want a
job.
The difference with OurMob.com.au is the
provision of personalised service from
personable people. While other job boards
provide opportunities to connect with potential
employers, there is very rarely a human
element to their version of customer service.
George is an Aboriginal man who holds
Indigenous employment close to his heart.
Therefore, the best interests of OurMob’s
Indigenous job-seekers and corporate clients
are always looked after. With the scale of the
operation and its tailored approach to
Indigenous employment, one would think that
might make it easier to manage.
You have probably gathered by now that
George chose not to pursue Law as a career
after graduating. Instead, university proved to
be a life and career changing experience. His
entrance into university life was a pivotal step in
his business career, albeit not in the field of Law
as one may have originally have thought.
George reflects, “Graduating with a law degree
is good, but I could never see myself working as

a lawyer under fluorescent lights, or working for
someone else.”
Employment helps his mob just as much as the
law does. The intrinsic feeling that George gets
from connecting one of his mob to a job
provides him with a great amount of motivation
which helps to make his venture as successful as
possible.
“You’ve just got to stick at it and do something
that you love to do. It’s then that it isn’t just a job,
it becomes a joy. You want to do it every day. I
often work on OurMob.com.au until three or four
in the morning because I want to do it.”
The feedback that OurMob is contributing a
high number of applicants for jobs also helps
a lot. The Aboriginal and Torres Strait Islander
grapevine is incredibly strong and even more so
with the advent of social media. Aboriginal and
Torres Strait Islander families and friends are
spreading the word about jobs that they think
might be relevant to each other, and more often
than not, those applicants are getting the jobs.
Knowing this, OurMob has a big presence in
nearly all social media sites to help spread the
word which is an added advantage to those
wishing to advertise jobs.
“We’re the oldest race in the world, but we’re
one of the biggest users of technology in the
sense that we’re a young population.”
George has not done this alone and is quick to
acknowledge those who have helped out over
the years, particularly his wife Brooke and
daughter Tabitha, who is now eighteen months
old.
“I’ve had the love and support of my wife and
my little child and other family members. They
have enabled me to turn this dream into a
reality. It’s all about having the right people
around you.”
Brooke has been a big part of his success and
has offered support both at work and outside
of work. Brooke works with George as part of
Chemistry Cleaning and OurMob and can be
found doing many of the administrative or
financial tasks as and when required.
Brooke says, “It is hard work but rewarding.
Indigenous Australians represent a young,
enthusiastic and growing talent pool for

employers. When we see Indigenous applicants
succeed in gaining employment that has been
listed on OurMob.com.au, it makes all the hard
work worthwhile.”
George adds with a laugh, “We’re still
together! What doesn’t kill you makes you
stronger.”
The future certainly looks bright for OurMob.
com.au. Not only are they looking at corporate
partnerships, but the company is currently in
negotiations with a major hotel chain to list
between ten and forty jobs per month.
Opportunities also abound with a Road Service
Company who wants to engage more Indigenous
people.
These two partnerships will be welcome
additions to the various community, government,
corporate and media organisations listing their
jobs.
OurMob’s momentum will roll on and the Grose
family have managed to make a life out of their
business and enjoyed every step of the journey
so far.
George reflects, “It’s organically grown into
becoming a good business.”
It’s quite apparent other businesses think
‘OurMob’ is a good business too. So, if you’re
a corporate or Government organisation that is
looking to employ Indigenous people, go and
check out www.OurMob.com.au.
OurMob.com.au is an Indigenous family owned
business who genuinely makes Indigenous
employment their priority whilst closing the gap
in the digital divide.

